BORN TO BE

The Deutsche Bank youth
engagement programme

Hippotherapy Teach the Teacher

As part of the Born to Be youth engagement programme,
Deutsche Bank Middle East Foundation has supported

a Therapeutic Horse Riding Programme for Children with
Disabilities at the Rashid Paediatric Therapy Centre in the
UAE since 2014. Therapeutic Horse Riding, commonly
known as “hippotherapy”, is the use of horses and
equine-assisted activities in order to achieve goals that
enhance physical, emotional, social, cognitive, behavioural
and educational skills for people with disabilities. By
covering operational costs, this partnership has enabled
the Rashid Centre to maintain their access to the
necessary facilities, horses and professional instructors
to sustain the project, providing students access to a
unigue form of learning and encouraging them to push
their personal boundaries.

For many years, Deutsche Bank has been sponsoring
the Teach the Teacher programme implemented by

the American University in Cairo’s School of Continuing
Education. The main aim of this initiative is to enable
school teachers to enrich their students’ learning
experience and promote their well-being. In the
2017-2018 academic year, the project was implemented
in the city of Asyut and was successfully completed

by 23 public primary school teachers who represent six
governorates in Upper Egypt.

ChoirFest

The experience of performing in public gives young
women and men the confidence and courage to pursue
their dreams. For five consecutive years, the Middle

East Foundation has supported ChoirFest - a festival
and musical competition involving choirs from across the
region. In 2018, 61 choirs from Jordan, Lebanon, Iran
and the UAE took part in the competitions, performing

in front of an audience of over 1,600 people at the

Dubai Opera.

Enabling communities anc
economies to prosper

Committed to
the Middle East

Plus You

Deutsche Bank's giving and
volunteering community

Under the Plus You umbrella, in 2017 our staff
volunteers contributed a total of 556 hours across
the region in projects, including collection drives for
children in need, working with people with disabilities
to help enhance their personal development, and
distributing care packages to those less privileged.

NMADIE for GOOD

The Deutsche Bank enterprise
programme for social good

Positive Planet

In 2016 and 2017, the Middle East Foundation supported
an initiative run by the international NGO Positive Planet.
The project helped to provide refugees and host
community members in Lebanon with vocational training
to enable them to generate income as well as to provide
them with the necessary toolkits to start an income-
generating activity. In early 2018, 31 Deutsche Bank-
sponsored beneficiaries graduated from the programme
and are now able to utilise the skills they have learned

to seek work or even launch their own start-ups.

In the community

Ramadan

Every year, Deutsche Bank staff in the UAE, Qatar, Bahrain
and Pakistan distribute Iftar Meals and care packages

of food or hygiene items to over 3,500 people in need in
labour camps, hospitals and homeless shelters.

FIND OUT MORE
db.com/mea/en/content/
responsibility.htm



This is why we are here.-r 4

To enable economic growth and $C|etal progress.
To realise plans and ambitions. .
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With our Born to Be youth engagement programme, we enable
young people to reach their full potential. Our Made for Good
initiatives empower ventures that create wider social good.

Wherever we operate, we help to build stronger and more
inclusive communities.
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We do this together with like-minded partners and with the support
of our people. Our Plus You volunteering and giving community,

as well as our public advocacy, maximize the impact of our projects,
which we monitor annually with our Global Impact Tracking.

a
Our corporate s C|aI
responS|b|I|ty | ission: /. '0
i to boo thel acto
Enabling A e Lo :;:;"t e ‘
i our collea uesa“oun e world (s [o]g
Communltles and / eEgaglelsmgntofo‘lrpe hIean n\fzvour tt

economiesto. &

prosper / ¥

- s
' ' . thelr expertlse thr ugh Ie do

- . g ‘ - . ‘ J. : . donat ni
RNTOBE MADEor GOOD
The Deutsche Bank e iter ~r
G g e for R~ Inthe wuni i 9
I_ L]
I

hours invested in education, enterprise and
community projects*
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2.4m

lives touched?

3.9m > 11,750

young people enabled to supported enterprises / > 306,000
develop their potential* individual lives touched?
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corporate volunteers (22% of Deutsche Bank employees)*

> 180

fb.CO m/d bC't'ZenShip projects in 29 countries®
@dbcitizenship
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projects i projects in 25 cou

Our annual targets
Keep volunteer engagement at/above 20%

Our Target 2020 Our Target 2020 Our Target 2020 Keep annual giving totals above €10m.
Make a positive impact on Sm young Make a positive impact on 20,000 social enterprises Make a positive impact on 4m lives 42017 data

people’s lives and charities 3since 2015

1since 2014 2since 2016



